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Four Topics about Media 

 

1- Electronic Media: Meaning, Advantages 
and Disadvantages 
Watching television as well as listening to the radio is a common way that people 
access information. That makes electronic media very important and essential in our 
daily lives. As years pass by, electronic media is developing and moving to a better 
level. That’s why in contrast to the past, television and radios have become common in 
various homes. Do you want to join the billions who use electronic media? If your 
answer is a resounding yes, you will learn more about electronic media. It will also 
outline the advantages and disadvantages of Electronic media. 

What is the electronic media? Meaning 
Electronic media is media that put into use electronics to deliver any content. Many 
people tend to confuse this media with static media which is created electronically but 
eliminates electronics when it comes to accessing the content. All media that use 
electronic media require a modern encoding of the content. They are various types of 
this media. That is the television, radio, DVDs, Fax and so forth. However, different 
media have advantages and disadvantages of using them and electronic media is not 
unlike. Check out the risks and benefits of using electronic media. 

Advantages of Electronic Media 

 Electronic media is fast. 
 It has contributed maximally to turning the world into a global village. That means 

people easily access information about various parts of the world. 
 This media is cost-effective hence manageable than the static media. 
 Electronic media allows easy management of global operations. 
 Electronic media is a perfect media of communication since these media allows the 

exchange of ideas instantly. 
 It impacts the public more since it is interesting when compared to print media. 
 Through electronic media, people access worldwide entertainment. 
 It simplifies information by using easier language to communicate. 



 These electronic media are available to many people. 
 They are environmentally friendly since these media are paperless. 
 It makes information accessible anywhere via your computer. 
 Electronic media allows communication at all times via laptops and mobiles. 
 This media encourages people to understand and appreciate other cultures in the world. 
 It delivers information on high-accuracy hence fewer 
 Electronic media create awareness on different world-wide issues. 

Disadvantages of Electronic Media 

 Cost of development is high, especially when establishing TV media houses. 
 Electronic media is prone to pending message delivery at times. 
 Electronics technology changes now and then. Therefore, keeping up is impossible for 

some countries. 
 Some electronic media may misinform the public. 
 The language barrier makes some local television channels inaccessible. 
 In the case of misinformation, electronic media may ruin the reputation of innocent 

people. 
 Some countries extra depend on other developed nations for the network. 
 Due to less information filter, electronic media tend to overlook important issues. 
 Some media conclusions on different topics are misleading. 
 Electronic media may spread unnecessary information which may lead to disputes and 

chaos. 
 It may be fast, but the content may lack depth. 
 In case of minimal news, some TVs and radios settle for negative approaches of things 

to keep them going. 
 Electronic media has superseded old newspapers and has put them out of work. 
 Television houses may spread confidential government issues which may lead to risks. 
 Some media content revealed via DVDs are age cautious hence risk our kid’s moral 

values. 

2- Visual media : 
Visual media is a colloquial expression used to designate things such as television, film, 
photography and painting, etc. But it is highly inex- act and misleading. On closer 
inspection, all the so-called visual media turn out to involve the other senses (especially 
touch and hearing). All media are, from the standpoint of sensory modality, ‘mixed 
media. 

the bad side of the Visual media: 
It has been established that the effect of the impact of visual media can form a negative 
body image of one's self, which further causes mental health disorders like low self-
esteem and rejection of their appearance to serious mental illness. 



Advantages of Visual Communication You 
Can’t Ignore: 
A picture is worth a thousand words. Or in other words that complex idea you are trying 
to explain to your reader in several detailed sentences can actually be better clarified 
with one single picture. There are many advantages of visual communication, and that’s 
why visual communication, which is the earliest method of communication used by 
humans (since prehistoric times!), is still prevailing as one of the most effective forms of 
sharing information. Every day we see and we use visual communication to deliver our 
ideas to others, at school, at work or at home. The use of images on newspapers, blog 
articles and social media or charts, diagrams and graphs on presentations are some 
examples of visual means we come across and use to share information in our day-to-
day life. 

 1-Deliver information more directly: Some information, such as statistics, is always 
better conveyed in a picture than verbally explained. 

 2-More flexible than verbal communication: Like I mentioned at the beginning of the 
post, a single picture can convey an idea that would take several sentences if you had 
to describe it in words. Moreover, an image makes sense to everybody despite cultural, 
geographical, ethnic or language differences among people. 

 3-More attention-grabbing and engaging: People only tend to remember 10% of what 
they hear and 20% of what they read. However, they actually tend to remember 80% of 
what they see. This is why most of us use the visual aid to express ideas or share 
information. 

 4-Makes an impact on the audience: If you want to spark a response in or stir the 
emotions of the members of your audience, using visual communication is the 
guaranteed way to do so. An image has a higher chance of evoking an emotional 
response in a person than a set of words, written or spoken. 

3- (Editing) Written Media:  

What is written media?  
In the previous module, you have learnt about different forms of mass media. Print 
media, as you know is one of them. Print media is one of the oldest and basic forms of 
mass communication. It includes newspapers, weeklies, magazines, monthlies and 
other forms of printed journals. 

A basic understanding of the print media is essential in the study of mass 
communication. The contribution of print media in providing information and transfer of 



knowledge is remarkable. Even after the advent of electronic media, the print media has 
not lost its charm or relevance. Print media has the advantage of making a longer 
impact on the minds of the reader, with more in-depth reporting and analysis. 

Advantages of written (Editing) media: 

 Higher Frequency of Viewing. ...  
 Control over Appearance. ...  
 Holds Readers' Attention. ...  
 Encourages Action. ...  
 Flexibility. ... and More Accurate Targeting. .. 

 Disadvantages of written media: 

 Not for a global audience. 
 Requires multiple exposures. 
 Requires a lot of planning. 
 Competition for attention is fierce. 
 Hard to target a specific audience. 

 Higher cost. 

 

4- Media listening (Audio): Definition: 
media listening, also known as social media monitoring, is the process of identifying and 
assessing what is being said about a company, individual, product or brand on the 
Internet. Conversations on the Internet produce massive amounts of unstructured data. 
It's important, therefore, to define what the goals are for a social media listening 
initiative. Depending on the goal, the right tool might be a series of free Google Alerts or 
an expensive software suite that includes ad hoc analysis and full integration with 
legacy customer relationship management (CRM) applications. Both social media and 
person-to-person information-gathering have value, but social media listening is quickly 
becoming an important customer intelligence tool. There are several ways to use social 
media to gain insight, including monitoring online customer support forums, using 
software tools to gather comments from social outlets such as Facebook and Twitter 
and encouraging customers to suggest new product features and vote on their favorites. 

Advantages and disadvantages of social 
media listening: 

https://searchbusinessanalytics.techtarget.com/definition/unstructured-data
https://searchbusinessanalytics.techtarget.com/definition/ad-hoc-analysis
https://searchcustomerexperience.techtarget.com/definition/CRM-customer-relationship-management
https://searchcustomerexperience.techtarget.com/definition/customer-intelligence-CI


 Advantage: 

- Unfiltered opinions: 
Social listening allows you to be the fly on the wall. With social listening, you can 
gather consumers' uninfluenced thoughts and opinions. These thoughts and 
opinions may be less filtered than what they would share in a survey or interview 
response, making them more authentic. 

 
- Travel back in time: 

Most social mention tools will store and provide access to data for about 24-30 
months. Some tools have the ability to go back even further but at an additional 
cost. This means that if you start a trending program to compare current 
conversations to past conversations, you can begin analyzing the information right 
away and don't have to wait for multiple data collection periods. 
 

- Possibilities within other forms of media:  
Social listening isn't limited to text. Images, videos, and emojis often help us better 
understand what consumers are thinking, saying, and doing better than a more 
traditional research method would allow. That rich media backed up by commentary 
text allows us to pick up on key terminology and understand how to communicate 
back to consumers using their own words. 

-Disadvantage: 
- No guarantees: The nature of social listening is much different from 

traditional research, where you ask a question to prompt an answer. There are no 
guarantees with social listening, and you never know what you will (or will not) 
find. However, if your area of interest is something included in the broad range of topics 
discussed online, you should be able to uncover useful information — even if it wasn't 
the information you initially anticipated finding.  

- findings gain power with supporting information: 
Social listening insights don't always stand alone. They often work best as a 
complement to other information or research. However, social listening can add a 
unique dimension to traditional research, sometimes uncovering the motivation behind 
behaviors and shedding light on how to move forward. 

https://www.bellomy.com/blog/what-social-mention-tool

