
media message: 

Unit – 3 

The concept of the media message: The message is generally defined 

as information that is communicated orally or in writing from one 

person to another, or that it is what is sent from an individual to an 

individual or group.  It is transmitted through communication in a 

simplified form that is understood and benefited by a group of 

recipients, and the content of the message is linked to the objectives of 

the media organization and society on the one hand, and the public on 

the other hand. 

The media message is also defined as the symbol or group of symbols 

prepared and formulated for transmission from the sender to the 

receiver, and that it is all content that is transmitted through 

communication in a simplified way that the target audience 

understands and benefits from. It is that any media organization or a 

club, site, magazine, and newspaper have a goal in reaching the message 

in its own way, each union wants to achieve its goal through that 

message.   

Media details: Speech, report, Conference, Documentary. 

 

Media as Distributors of Messages: 

When we communicate, our goal is generally to move messages from 

one place to another. It might be one person’s mouth to another’s ears. 

It might be from a television station to your home television. It can be 



from your cell phone to another’s cell phone. It can be from the author 

of a book to her thousands of readers. In the process of moving from 

Point A to Point B, a message might undergo one or more 

transformations in form or format, to make the trip across space and/or 

time. When you make a cell phone call, the words you speak into my 

phone undergo multiple transformations into different types of digital 

signals before emanating as a facsimile of your voice from the speaker 

on your friend’s phone. In all of these instances media – air, electricity, 

radio waves, microwaves – are used to move or distribute the message 

from one communicator to another. 

The media message is defined as the symbol or group of symbols 

prepared and formulated to be transmitted from the sender to the 

receiver, and that it is all content that is transmitted through 

communication in a simplified way that the target audience 

understands and benefits from. 

The message or content is the information that the sender wants to 

relay to the receiver. Additional subtext can be conveyed through body 

language and tone of voice. Put all three elements together — sender, 

receiver, and message — and you have the communication process at 

its most basic. 

In today's world, there are many channels, websites, magazines, and 

publications that publish media messages, but each one of them is 

working for a specific purpose, style, and type, and they have a specific 

goal, and some of them create a media space to deliver the message, 

and some of them will reach the message peacefully. 

Text messaging, or texting, is the act of composing and sending 

electronic messages, typically consisting of alphabetic and numeric 



characters, between two or more users of mobile devices, 

desktops/laptops, or another type of compatible computer. Text 

messages may be sent over a cellular network, or may also be sent via 

an Internet connection.The term originally referred to messages sent 

using the Short Message Service (SMS). It has grown beyond 

alphanumeric text to include multimedia messages using the 

Multimedia Messaging Service (MMS) containing digital images, videos, 

and sound content, as well as ideograms known as emoji (happy faces, 

sad faces, and other icons), and instant messenger applications (usually 

the term is used when on mobile devices). 

Text messages are used for personal, family, business and social 

purposes. Governmental and non-governmental organizations use text 

messaging for communication between colleagues. In the 2010s, the 

sending of short informal messages became an accepted part of many 

cultures, as happened earlier with emailing. This makes texting a quick 

and easy way to communicate with friends, family and colleagues, 

including in contexts where a call would be impolite or inappropriate. 

Like e-mail and voicemail and unlike calls, texting does not require the 

caller and recipient to both be free at the same moment; this permits 

communication even between busy individuals. Text messages can also 

be used to interact with automated systems, for example, to order 

products or services from e-commerce websites, or to participate in 

online contests. Advertisers and service providers use direct text 

marketing to send messages to mobile users about promotions, 

payment due dates, and other notifications instead of using postal mail, 

email, or voicemail. 

 



Messages in general: 

A message is a discrete unit of communication intended by the source 

for consumption by some recipient or group of recipients. A message 

may be delivered by various means, including courier, telegraphy, 

carrier pigeon and electronic bus. A message can be the content of a 

broadcast. An interactive exchange of messages forms a conversation. 

In the communication world and era of developing science technology, 

there are sights, newspaper and channel that each one of them has 

own low for lending media message and achieve their goal. 

For example: There is communication message channel that giving live 

news without detailed information it will make crowded in media. 

Unlikely there are many communication channel that lending new with 

detailed information and doesn’t make crowded in media. 

Media messages detail: Newspaper. Tv. Social media. Books. 

 

Elements of a media message. 

 There are a set of basic elements that must be available in the message 

in general and the media in particular, namely: 

 1- Content (content) of the message: It means the message material 

chosen by the source to express its objectives, which are the phrases, 

information, conclusions and ideas that are intended to be 

communicated to the target audience. 

 2 - Message code: It is a set of codes that, if placed in a specific order, 

have meaning for the recipient or the recipient of the message. The 



code consists of a group of elements that are assembled using a 

method, so the code elements must be used that the receiver 

understands, and he can decode them easily and easily.  , thus reducing 

the effort of the receiver of the message so that he can interpret, 

understand and perceive the message addressed to him. 

 3- Message processing:  It means the decisions made by the source 

regarding the way in which the message content code will be 

presented, and therefore it is the actual method through which the 

message content is presented to the receiving audience, which is 

considered one of the most important factors affecting the success or 

failure of the message to achieve its target objectives. 

 The ability of the public to assimilate the media message depends on 

the extent to which they understand the meanings and symbols 

intended by the source, and therefore must constantly innovate, and 

change in the language used in the message, whether it is a spoken or 

pictured language, or a written language, and when using the graphic 

media language it must contain expressive lines  Clear shape, 

appropriate size, non-stacked contents, correct direction, high 

indicative value, attractive colors, and it is not hidden that the harmony 

between the previous elements is of paramount importance to create 

the required visual shock, and create the desired effects.  Actual and 

sentimental for the guides. Read on to learn about the different types 

of massage and which type might be right for you. 

A newspaper or newspaper (or formerly a newspaper) is a newspaper 

containing a publication containing a media material containing a press 

draft of current news, latest news, analysis, opinion articles and doors 

for the branches of writing and literature and can be limited to the 



purpose of publishing and distributing radio ideas in the form of 

information and advertisements, and usually printed a copy on cheap 

paper. 

 

What is social media? 

Social media is a collective term for websites and applications that 

focus on communication, community-based input, interaction, content-

sharing and collaboration. 

People use social media to stay in touch and interact with friends, 

family and various communities. Businesses use social applications to 

market and promote their products and track customer concerns. 

Business-to-consumer websites include social components, such as 

comment fields for users. Various tools help businesses track, measure 

and analyze the attention the company gets from social media, 

including brand perception and customer insight. 

Social media has enormous traction globally. Mobile applications make 

these platforms easily accessible. Some popular examples of general 

social media platforms include Twitter, Facebook and LinkedIn. 

Media messages have different purposes, each of which can be 

analyzed to determine their true meanings. Take a look at what media 

messages are, then cover authorship, media message content, and 

media message audience. 

 

 


