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	Political Media and Public Opinion
	1-Course Name

	Shvan Shwani
	2-Lecturer in charge

	International Relations and Diplomacy
	3-Department/ College

	E-Mail: shvan.abdulrahman@su.edu.krd
Personal E-Mail: shvanhamasdiq@gmail.com
Mobile: 07501042324
	4-Contact

	Theory: 6 hours per week

	5-Time (In hours) per week

	Wednesday and Thursday: full day
	6-Office Hours

	PSIR1207
	7- Course Code

	Bachelor in arts in Law and Politics from University of Slahaddin- Erbil in 2009.
Master in Contemporary Global Security (International Relations), University of Sheffield, UK. 2014. 


	8- Teacher's academic profile

	9- Course Overview:
This course looks at media’s role in society and our current life in general. It begins by discussing the nature of Media and ground theories of mass communication which will provide sufficient information for second year students. Then the course will analysis the main ideas relating to the functions of media and the role of mass media in changing the thought, behavior and the attitudes of people, after clarifying the various types of media, the reminder of the course will explain the influences of mass media and on public opinion. In doing so, such theories as Normative media theory, the agenda-setting theory and media effects are all examined in detail. 

	10- Course Objective:
This course aims at increasing the knowledge of second year’s students by giving them up to date information on main principles of the mentioned subject above.  By the end of this course, students will be able to: 
Demonstrate clear learning on of main topics relating political media and public opinion. Also have the ability to construct arguments on the influence of mass media on public opinion.  Finally, it improves the level of English language of students to some extent being able to translate Paragraphs from English into other wanted languages. 


	11- Forms of Teaching 
Different methods will be used; firstly, the course begins online by recording seminars and shares it online at Salahaddin-Erbil University website. These recorded and PowerPoint presentations rely on textbook, then in second half of first semester, the course restarts in the campus, using whiteboard, smart screen, showing short academic videos. 

	12- Assessment scheme
The course is in 100 marks
20 marks on test:

20 marks on presentation and class activities. 
Final examination (60%)

	13- Course Reading list and References: 
McCombs, M; Reynolds, A (2002). "News influence on our pictures of the world". Media Effects: Advances in Theory and Research.

Speier, Hans (1950). "Historical Development of Public Opinion". American Journal of Sociology. University of Chicago Press. 55 (4): 376–88. 

 Manohar, Uttara. "Different Types of Mass Media". Buzzle.com. Archived from the original on 14 November 2011. Retrieved 26 November 2011.


	Lecture's Name
	14- The Topics 

	Shvan Shwani

	Week (1):     induction week

	
	Week (2, 3): Political media definition

	
	Week (4, 5): theories of media and communication

	
	Week (6, 7): functions of media

	
	Week (8, 9): type of mass media. 

	
	Week (10, 11): the role of media in today’s life and society

	
	Week (12, 13): Public opinion definition

	
	Week (14, 15): the influence of mass media on public opinion

	
	Week (16): 

	
	Hint:

1- Final Examinations and Cuisses depending on time board.
2- Questions, Exercises and problems are included at the end of each chapters (Solved problems at class and home works).
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